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About
InSynch

• Formed in Feb 2005 – Based in Shrewsbury, Swansea and 
Aberystwyth & but cover all Wales and Midlands.

• Main areas of Business are:
• Digital Marketing Agency
• Digital Strategy Consultants 
• Web Services – Design, Manage, strategy, improve
• Training – Over 30 courses in house, open or one to one
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Schedule
• What is Facebook and Instagram advertising?
• When to Boost a post
• The benefits of Ads Manager
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Introduction 
to Facebook 

and 
Instagram 
advertising

Advertising across Facebook and Instagram allows you to target 
potential, past and current customers using your own data and 
Facebook data too.

You can create audiences of your newsletter subscribers, create 
lookalike audiences that are similar to your customers, or create 
audiences based on the interests, locations, demographics and 
behaviours of your target audience.
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What is Ads 
Manager?

Ads Manager is part of Facebook Business Manager. It is 
the tool you’ll use to create targeting advertising and 
manage your ad sets. Everything you need to do and 
need to know about your Facebook and Instagram 
advertising can be found inside of Ads Manager.
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What is a
Boosted 

Post?

A Boosted Post is a quick and simple way to pay for your 
post to reach a wider audience. Inside of the boosted 
posts function, there is maybe 20% of the options that are 
available to you within Ads Manager.
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What is Ads 
Centre?

Ads Centre is a lite/diet version of Ads Manager. You can 
use Ads Centre to get top line information about yours 
Ads and Boosted Posts, such as Engagement, Reach and 
Clicks.
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Boosted Posts
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When to 
Boost a post

• On average a Facebook post only reaches 10% of 
your page followers, boosting posts to your page 
followers is a great way to reach more people.

• Boosted posts present you with 3 or more automated 
optimisations such as website visits, engagement or 
messages. Use Boosted posts if these optimisations 
are inline with your advertising goal.

• Boosted posts are quick and easy to do from your 
mobile phone
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When to 
Boost a post

• Try Boosted posts when you want your ad to appear 
both on your page and user timelines

• Make sure to create your own tracking links when 
using Boosted posts. This function is available in Ads 
Manager, but not within the Boosted post set up.

• If you don’t mind where your ad is placed, use 
Boosted posts. If you do – use Ads Manager!

• Amplify a post that is already getting engagement by 
boosting it optimised for engagement for 2 to 3 days.

• Ultimately, use boosted posts when it works for your 
strategy.
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Ads Manager
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Benefits of 
Ads Manager

One huge benefit of Ads Manager is the ability to 
choose what your advert is optimised for.

When you boost a post, you are given a small 
automated list of possible optimisations based on the 
format of your post.

When you create an advert using Ads Manager, you 
have a list of 11 optimisations to chose from.
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Ads Manager
11 optimisations to choose 
from each time you make 

an ad

Boosted Posts
Automated list of 

optimisation, sometimes 
as little as 3 choices
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Benefits of 
Ads Manager

Ads Manager also gives you the choice of where you’d 
like your adverts to be placed.

You can choose whether or not you’d like to display 
your advert on Instagram Stories or Facebook groups.

You can even remove your advert from desktop 
entirely, a placement which can be costly due to a 
higher number of mobile users.

In comparison, Boosted Posts will only let you decide if 
your ad/post appears on Instagram, Facebook or 
Messenger. 
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Ads Manager
So many placement 
options, they won’t even 
fit on a slide!

Just to name a few:
Facebook Group Feeds
Instream Video
Search
In-article (displays ads on 
Facebook browsers)
Apps and sites (displays 
ads in Facebook games 
and more)

Boosted Posts
2 choices available. If 
you’ve posted a 
landscape image to your 
Facebook timeline and 
boosted the post, it could 
end up poorly displayed 
on an Instagram Story and 
drive less conversions.



2019©

Benefits of 
Ads Manager

Many businesses will measure 
their social media advert 
success on clicks and websites 
visits, but a visit to your website 
does not guarantee a 
successful conversion.

Another benefit of Facebook 
Ads Manager is the ability to 
easily create tracking links using 
URL parameters.

Adding URL parameters will 
allow you track your Facebook 
and Instagram adverts all the 
way through to a purchase or 
enquiry using Google Analytics.
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Benefits of 
Ads Manager

When it comes to analytics, Facebook Ads manager 
gives you an incredible amount more insight than Ads 
Centre or basic Boosted Post analytics. You can even 
change the layout of the analytics, by adding extra 
columns for information that is more suitable for your 
goal.
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Benefits of 
Ads Manager

There are also different advert formats available to 
users in Ads Manager.

When you boost a post, you are usually boosting a 
standard Instagram Main Feed post or maybe a 
Facebook Event or link to your website.

Using Ads Manager, you can display multiple products 
or services in a Carousel advert, or promote your entire 
catalogue of products using the Catalogue Sales 
feature.
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Benefits of 
Ads Manager

Did you know that you can run adverts on a schedule 
using Ads Manager?

If you know when your customers are most likely to 
make a purchase, booking or engage with an ad, you 
can decide what day and what time of day they see 
your ad.

After all, we might be half asleep with one eye open 
scrolling through Facebook at 6am on Tuesday 
morning – but how likely are we to get our credit card 
out and actually purchase something?
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Benefits of 
Ads Manager

If you’re optimising your ads for Reach and awareness, 
or working with a smaller audience set, you can 
achieve much better results running Dynamic ads.

Dynamic ads allow you to add multiple different 
versions of copy and images to your adverts, which 
change each time a user sees your advert.

Don’t turn-off potential customers by showing them the 
exact same advert 3 times in a week. Use Dynamic ads 
to keep your adverts fresh and enticing. 



2019©

Benefits of 
Ads Manager

Daily and Lifetime Budgets
When you Boost a post, you control the amount of 
days the advert will run for and the amount of money 
you want to spend.

In Ads Manager, this is referred to as a Lifetime Budget. 
You agree to pay £100 over 30 days. This means you 
could pay more from one day to the next.

If you’d like more control over your ad spend, you can 
set a daily budget. This means Facebook will never 
spend more than your daily budget.

Campaign Budget Optimisation
You can optimise your daily spend on a lifetime budget 
by adding a figure to ‘Campaign Budget Optimisation’. 
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Benefits of 
Ads Manager

Understanding Business Manager

Everything you need across Facebook and Instagram 
for your business can now be done using Facebook 
Business Manager.

Facebook Business Manager connects your Facebook 
Page, Instagram Accounts, WhatsApp Business 
Account, Ads Account, Commerce Manager, Pixel, 
Creator Studio and more. Many tools available to your 
business on Facebook previously can now only be 
found in Business Manager.

As Ads Manager is a major part of the Business 
Manager system, using it can be hugely beneficial…
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Benefits of 
Ads Manager

Understanding Business Manager

Use Business Manager & Ads Manager to create 
Custom Audiences, Lookalike Audiences and Saved 
Audiences.
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Benefits of 
Ads Manager

Saved Audience

A Saved Audience allows you to create an audience 
based on location, age, gender, language and detailed 
targeting such as demographics, interests and 
Facebook behaviour. 
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Benefits of 
Ads Manager

Custom Audiences

A Custom Audience allows you to create an audience 
of engaged Instagram users, users who visited your 
Facebook page, your email marketing database, your 
website visitors.
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Benefits of 
Ads Manager

Lookalike Audiences

A Lookalike Audience allows you input customer data 
from your email marketing list or Facebook Pixel. 
Facebook will then automatically create you an 
audience of users who are with 1% to 10% simalirty to 
the data you inputted.

For example, you could take the email addresses of 
your past 100 customers – and Facebook can you give 
you an audience of 500k users who’s Facebook 
behaviour shows they are within 1% similarity to your 
customer.
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Benefits of 
Ads Manager

Facebook Pixel

If you want to create Custom Audiences and Lookalike 
Audiences based on your website visitors, you must 
first install the Facebook Pixel.
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Benefits of 
Ads Manager

Remarketing Ads with Custom Audiences

If you want to create Custom Audiences and Lookalike 
Audiences based on your website visitors, you must 
first install the Facebook Pixel.

Remarketing ads allow to send adverts on Facebook & 
Instagram to users who have visited your website, but 
not purchased a product or booked your service.

A great way to combat ‘Abandoned carts’.
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Benefits of 
Ads Manager

Review, Amend, Optimise

This level of detail around placements, platforms and 
audiences allows you dive into the Facebook Ads 
Manager analytics and amend your advert based on 
what is working.

Ultimately, the goal of a Facebook ad is to get 
conversions and the lowest possible cost-per-click or 
cost-per landing page view.

If your budget is £2 a day - a 30p per click ad will only 
bring 3 visitors to your website per day. A 2p per click 
ad will bring you 100 visitors a day.
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Benefits of 
Ads Manager

Lower your cost-per-click, get better results

Trust the analytics. If the analytics are telling you that 
55+ Women are reaching your website from the right-
hand advertising space on Facebook desktop – remove 
all other placements, audience demographics and 
devices from your ad.

If you notice that there are very few clicks from 18 to 24 
year old Men, and each one is costing £1.18 per click on 
Instagram. You are wasting your budget and driving up 
your average cost-per-click.
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Benefits of 
Ads Manager

Boosting posts… in Ads Manager?!

Still want to use a specific Facebook or Instagram post 
in your advertising?

Don’t worry, you can ‘Boost’ posts on Facebook and 
Instagram in Ads Manager by selecting ‘Use post’ 
instead of ‘Create Ad’ during the set up process.
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Contact 
Details

InSynch Business Services Ltd. 

Tel: 01743 455989 / 01970 630077
Email:  charlie@insynch.co.uk

Website: www.insynch.co.uk


